
There is 

a Poda Pod

“A powerful global 

conversation has begun.”
The Cluetrain manifesto



What we’re going to talk about

what is a podcast?

who is podcasting in South Africa?

how to create pod appeal



What exactly is a podcast?

Downloadable audio (MP3) or video file 

Subscribable via RSS feed (iTunes)

No iPod needed to listen

It’s usually free



Who is podcasting?

Independents and specialists(The ZA Show, 

ZA Tech show)

Radio stations repackaging content (East 

Coast Radio, 94.7)Coast Radio, 94.7)

Other traditional media branching out (The 

Mail & Guardian, The Times)

Corporates (Old Mutual, Woolworths)



Podcart podcasts
Mail & Guardian weekly “Between the 
Pages”

Cape Town Routes Unlimited monthly

Old Mutual “Success Stories”Old Mutual “Success Stories”

Woolworths “Making Friends with 
Money”

Madison Property

Stellekaya wines



Why people like podcasts

Time shifting – listen when they want to

Flexible – can skip around, stop and start

Engaging, tailored content 

Content specific to their interests and not Content specific to their interests and not 
available elsewhere

Being part of a community 

Two-way communication



So …what makes you listenable?

Be famous



Ricky Gervais’ 2005 podcast entered the Guinness 
Book of records with over a quarter of a million 
downloads a week in its first month. downloads a week in its first month. 

Series 2 was the first major pod to charge.



So …what makes you listenable?

Be famous

Be fascinating



The Naked Scientist

First BBC Local radio programme to podcast

Quickly gained a bigger audience than the broadcast 
programme

Now has an audience of over 5 million world wide



So …what makes you listenable?

• Be famous

• Be fascinating

• Be focused• Be focused



About 1000 downloads per week

Shared amongst enthusiasts

On Multichoice intranet



So …what makes you listenable?

Be famous

Be fascinating

Be focusedBe focused

Be real







Remember

“Unlike traditional media, social media should not be entirely 

controlled by a company with a narrow agenda or by hard 
selling techniques. Any company trying to control it will fail 
miserably. This means that being an active participant is key..” 
Gino Cosme, South African New Media Marketing Strategist Gino Cosme, South African New Media Marketing Strategist 

“Corporations …..will only sound human when they empower 
real human beings to speak on their behalf.” 
The Cluetrain Manifesto



So …what makes you listenable?

Be famous

Be fascinating

Be focusedBe focused

Be real

Be relevant



Making friends with money



What the punters said …
2 000 downloads in the first 24 hours

“This is a brilliant idea. There are many people out there that 
need to hear good advice and not fear they will be charged a 
fee. Thank you Woolworths Financial Services for this 
innovative idea. 

“Sometimes the Universe speaks to one at the right time............ 
thank you that was amazing.

“ I commend Woolworths on not only thinking about this 
wonderful idea, but implementing it! With the changes in the 
economic environment – fuel price, energy costs, food prices, 
South Africans need to be really money-wise! 





So …what makes you listenable?
Be famous

Be fascinating

Be focused

Be realBe real

Be relevant

Be responsive
“Markets are conversations” The Cluetrain Manifesto



The last four things …

Be LONG on quality

You can be creative for free

Be SHORT (ish) on quantity

Be consistent

Don’t call it a podcast



podcasting in South Africa

“A powerful global conversation has begun.”

…..are you part of it?



Jayne Morgan
www.podcart.co.zawww.podcart.co.za

jayne@podcart.co.za
083 450 7060


